
TV reach confirmed as stronger than most online video 
whether for recall building or consideration

Source: Karen Nelson-Field/Screenforce . Not all reach is equal- DACH Edition, Jul 2020
https://www.screenforce.at/news/details/2020/07/02/dach-studie---not-all-rech-is-equal
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* Broadcaster Video On Demand ** Short Term Advertising Strength: difference in brand choice between exposed and not exposed consumers
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